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OUR RECENT PERFORMANCE SET AGAINST PEERS \"PREMIER
12 weeks ended 18 June 2017 (FY17/18 Q1) WNO0ODS

I 24.1% Global Snacks

e 11.8% Confectionery & Petcare
— 7.1% Global soft drinks
. 4.3% Coffee
. 2.3% Premier Foods
m 2.3% Global Food & Beverages
1 1.0% Soft Drinks
1 0.5% Global Drinks & Snacks
(0.9%) n Global Food + HPC
(1.6%) = UK Biscuits
(2.1%) m Global grocery
(7.9%) n—— Food & Retail
(10.6%) —— Japanese food
(13.0%) m——— US Cereals
(27.7 % ) — Global Herbs & Spices

(30.0%) (20.0%) (10.0%) 0.0% 10.0% 20.0% 30.0%

Source: Kantar Worldpanel, Ambient Grocery market (excl. Bread), 12 weeks ended 18 June 2017
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CAUTIONARY STATEMENT WNFO0ODS

Certain statements in this presentation are forward looking statements. By their nature,
forward looking statements involve a number of risks, uncertainties or assumptions that
could cause actual results or events to differ materially from those expressed or implied
by those statements. Forward looking statements regarding past trends or activities
should not be taken as representation that such trends or activities will continue in the
future. Accordingly, undue reliance should not be placed on forward looking statements.




